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Fashion Group is a leading Chinese
developer and operator for commercial
and tourist real estate properties
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Shenzhen Fashion Commercial Real Estate Co., Ltd.

- BEER (B8 ) ERERAE
Fashion Group (Hong Kong) Shareholding Co., Ltd.
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Guangzhou Fashion Plaza Co., Lid.
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Nanjing Fashion Lady Mall Co., Ltd.
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Shenyang Fashion Business Co., Lid.
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Shenzhen Marine Elite Recreation Co., Ltd.
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Shenzhen Fashion Investment Shareholding Co., Lid.
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Shenzhen Maichao Business Operations Co., Ltd.
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